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A new season needs new styles and intent, and September 2011 unveils the new John 

Galliano Sunglasses collection in collaboration with Marcolin capturing the brand’s 

strength, identity and integrity.  

 

From the Gazette to the logo and from the key icons to show signatures, masculine and 

feminine shapes create new frames that will stand out on the runways as well as reality 

with its own unique fashion twist. 

 

John Galliano Sunglasses mix a perfect combination of easy front shapes with richly 

characterized temples – iconic symbols of the luxury lifestyle they inspire.  

 

Masculine metal trims are military inspired in strong square and rectangular frames, while 

vintage look frames are set off with JG logos to produce signature shades in metallic, 

acetates of Havana tortoise shell and smoldering blacks, unmistakably Galliano.  

 

Ladies frames are wide-eyed, soft fashion styles, the key new look developing the idea of 

fabric face veiling, as explored on the Spring-Summer runway.  With ‘nylon’ like lens and 

jewellery and butterfly-esque motifs the catwalk glamour and extravaganza inspires the 

shade, style and attitude of these ultra feminine frames with fantasy trim temples, acetate 

inserts, romantic rock chick twists for a Galliano tinted view of the world.  

 

Galliano sunglasses add glamour, colour and style to suit all moods, all adventures and 

create the necessity for this accessory.  
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